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Jenet Sun is kind, confident, and driven. As a child, her 

persistence helped her work to swim all the way across 

the harbor near her Chinese home. As a young adult, she 

built a stellar catering career, but she wanted more. So, 

she moved to the United States with less than $10 in her 

pocket and a dream to run a business, purchase a home, 

and create her dream life.

Jenet started purchasing Tahitian Noni Juice to be a good 

friend to her eventual sponsor, Vicky Chen. She never drank 

the juice, but Vicky kept coming back and Jenet kept trying 

to be nice by buying a bottle or two. After 

several months, she was working late 

with nothing to eat. Her eyes fell on 

the noni juice sitting in the corner, so 

she tried it. She HATED it, but was so 

famished, she drank three-fourths 

of a bottle. The next morning, she 

woke up feeling full of energy, having 
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slept better than ever. Jenet 

has been drinking Tahitian 

Noni Juice ever since. Vicky’s 

incredible persistence was the 

start of Jenet’s Morinda story.

When talking about noni, 

Jenet says “[it] can help so 

many people! Not only people 

looking for a healthier lifestyle, 

but also those who are leading 

a healthy lifestyle. . . . So many 

people want this and we need 

to make sure the word gets 

out! People are waiting for us 

to help them and we need to 

be there for them. We are here to change the 

world with Tahitian Noni Juice!”

Jenet works relentlessly to share that 

message with everyone. She was in 

attendance at the recent Leadership Circle 

event and shared her excitement about the 

great opportunity available now. She said, 

“I can’t just focus my excitement on one 

thing, but if I had to, I’d point to the stock 

program. The idea that I can own shares in 

this company makes me feel like I am part of 

something huge. I know exactly where I am 

headed in 2019, my vision is clear.”

MORINDA LIFE 
MEMORIES

Morinda offers a robust 
travel program each 
year. Hang Nguyen 
Thi of Vietnam has 
consistently earned 
Morinda Life Points and 
been able to experi-
ence new and exciting 
locations around the 
globe as she has built 
her business. Because 
of her status as a world 
traveler, we asked her 
to share some of her 
favorite experiences. 
She is pictured here 
with other Vietnamese 
IPCs in Japan for Global 
Business Summit and 
in the Mediterranean 
with Kelly Olsen. Here 
is what she said.

“There are so many experiences that are 
imprinted on my mind from our recent 
Discover Tahiti Cruise. I think one of the 
most memorable came when I attended a 
meeting with some of the native Tahitians. 
I then got seasick and found myself 
staggering around the ship. I was surprised 
the next day, during our buffet dinner, one 
of Morinda’s leaders recognized me, saw 
how I was feeling and made room for me to 
pass by. He took time to speak with me and 
gave suggestions for my seasickness. This is 
such a small moment, a small memory, but it 
left an unforgettable impression of love and 
kindness.

“I’ll share one more memory from our 2018 
European Cruise. The very last day, our 

Vietnamese delegation was lining up 
to prepare for our transportation to the 
airport. I was busy preparing luggage and 
boarding the bus, when suddenly, our 
Chief Marketing Officer appeared, shaking 
hands to say goodbye. I stood immediately 
and was so surprised that I didn’t even 
think to capture a photo of the moment. 
My souvenir of that memory was a tight 
handshake. It was so touching. What an 
example for a busy leader who could be 
troubled to make an appearance to say 
goodbye to everyone. I really admire the 
heart that showed, the closeness and 
sincerity for distributors.

“Morinda events make for truly 
unforgettable memories!”



THREE CHALLENGE PACKS PROMISE NEW INCOME STREAMS
Jackie Lee is sponsoring three new challenge packs: 14 Days to Beautiful Skin, 30 Days to Healthy Skin, and the Miss 
Tahiti Makeover. Each pack offers a comprehensive product experience with extra tips from Jackie about how to use 
the product to greatest effect. Upon completion of any one of these challenges, participants receive a free gift. What’s 
more, IPCs can earn an unlimited number of challenge bonuses for recruiting new customers and IPCs to participate in 
and complete any of these challenges. One IPC decided to utilize last year’s challenge to expand her network and this 
is what happened.

“I had first advanced to Pearl with my main 
account. . . . I was considering how to use 
this new [subsidiary] account and thought 
that if I went back to the beginning and 
enthusiastically built a new organization, I 
could find new people and new business 
partners. . . .

“I thought that building a new network would 
lead me to advance to Diamond Pearl. . . 
. after considering how I could get going 
and the example I could show my group, 
I decided to start from scratch and build a 
new network.

Taiwanese IPC Li-Ling Hsu works closely 
with her downline to build multiple income 
streams. One of her favorites from the last 
year came in the form of Jackie Lee’s 14-day 
Challenge Pack. She started by purchasing 
a pack for herself and was impressed with 
the extra tips and tricks Jackie shared for 
beautiful skin. 

Li-Ling Hsu started posting on several 
social media networks about the results she 
was having and got her business partners 
to participate in the challenge too. Each 
of them completed the challenge, then 
they worked to successfully promote and 

“The best thing I experienced by building 
a new Pearl organization again was that I 
was able to add many new members to my 
group.

“I want to do this again. I want to remember 
what it’s like to be a beginner, to recruit and 
sponsor new people, and enjoy a happy 
Morinda life with them.”

sell these packs to both new and existing 
customers.

Li-Ling Hsu is excited about the expanding 
opportunities with three challenge packs 
available. She said she and her team have 
created an intensive home party schedule 
and are working to recruit three new IPCs 
at a time. They are working with those 
individuals to complete the challenges 
and benefit from the challenge bonuses 
available. This is one of many income 
streams available through Morinda and one 
that is helping this Taiwanese IPC build a 
thriving Morinda business.

JAPANESE IPC STARTS OVER WITH SUBSIDIARY ACCOUNT

Japanese IPC Manami Imai qualified as a Level 1 Area Developer in 2015. Reaching that goal meant she was 
granted a subsidiary account, a second account through which she could earn additional commissions. Af-
ter much consideration, she determined she would like to set the example for the team she was building and 
worked to build that second account and, through it, become Pearl a second time. It took great planning and grit, 
but Manami Imai did it, and here’s what she said after the fact. To see a video of Manami Imai, telling her story in 
her own words, click here.

https://www.youtube.com/watch?v=abyLm1RhqTc&feature=youtu.be


“I was very happy to learn that Morinda would be launching a 
Noni + Collagen product. I believe I was among the very first 
ones to taste this product, as we received a bottle in Tokyo as 
a gift during our 2018 Global Business Summit.

“When I returned home, I got the attention of a future business 
partner with this small bottle of collagen. When he tried it, he 

immediately said yes to the business opportunity and then 
qualified as a new Pearl in just one month!

“Noni + Collagen has been such a great help to my business. 
It is because of this product and the limited time opportuni-
ty that I was able to advance in title to qualify as a Diamond 
Pearl. Thank you Morinda for the Noni + Collagen!”

Noni + Collagen attracts 
business partners
IPCs around the world have seen great 
success as they have introduced this 
unique collagen product to customers 
and business partners. Adel Lukacs from 
Hungary sold over 200 Limited Time Offer 
packs and saw huge business growth 
as a result. Read on to experience her 
excitement about what this product has 
done for her business.


